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Easy copyright Real-time contract
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for distribution
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De Digitale ‘Transformatie

De-digitale transformatie is |
de maatschappelijke innovatie/revolutie
waarbij.
menselijke activiteiten‘en belevmg
verschuiven van

de puur fysieke wereld naar

.een geintegreerde digitale/fysieke wereld.

—

TRIVE@ A. |




De Digitale ‘Transformatie

De-digitale transformatie is |
de maatschappelijke innovatie/revolutie
waarbij.
menselijke activiteiten‘en belevmg
verschuiven van

de puur fysieke wereld naar

.een geintegreerde digitale/fysieke wereld.

—

TRIVE@ A. |




—

TR|VE® A. |

De Digitale ‘Transformatie

De-digitale transformatie is

de maatschappelijke innhovatie/revolutie
waarblj. |
menselijke activiteiten‘en belevmg
verschuiven van

de puur fysieke wereld naar

.een geintegreerde digitale/fysieke wereld.




—

TR|VE® A. |

De Digitale ‘Transformatie

De-digitale transformatie is

de maatschappelijke innovatie/revolutie
waarbij. | .
menselijke activiteiten en belevmg
verschuiven van

de puur fysieke wereld naar

.een geintegreerde digitale/fysieke wereld.




g

TR|VE® A. |

De Digitale ‘Transformatie

De-digitale transformatie is

de maatschappelijke innovatie/revolutie
waarbij. |
menselijke activiteiten‘en belevmg
verschuiven van

de puur fysieke wereld naar
een geintegreerde digitale/fysieke wereld. =




% chiefmartec.com Marketing Technology Landscape March 2016

Advertising & Promoation Content & Experience : &R Commerce & Sales Data Management

Mobile Marketing — Video Marketing T 3 Retail & Frmdml‘lv Marketing o Audience/Market Data & Data Enhancement Talent Management

2l =s R . o T iAction Ry erer] s Qo= i ON o =

pATeENmYERVE Moo 4:€¢V°‘"5‘ ,,, q'ﬁﬁ ary »’;‘i"i‘“‘ Rt tmﬁrfr\é E"‘flo’:l ;rm.mm D CALLINEZE | ;‘\\ o “@Hgs“(:ﬂ W;nnuwwmwewg E(xl-::( i

{acion xJC1 e e e " B %alliricks! Rem EMaTco Calloi COMMERCE, e Nt IENFEY & Simiar eb

o po r.mﬁv e r-r-;\u.céu CARCHERE Co don (i bl m“ﬂuw-f':» e g”ltﬂkmmxmm"mk ﬁ e armys s R Ratoc i Fc!ci\p g
aadelphic = i Cimichngmontcs G almocs tatkdesic jiconi el e e ¢ mm;?j:;:‘,;?; A e
"ETEDC‘“‘;“" IDEWALC & fapta_ifer Limksam | Fryesinare o i P
i = sversignt .,a 'W}}' O =

o fogrony WA

VEror F EENMOGG e

'l‘(h“‘"x ,;,,cg&nnmm.wwen%yn:,?m m"a;ﬂw\:wmm!] (V i

g
T ST mt’;»"cmmu,,,,ﬂ": el @E Rua '”"L'i"‘ PruductM mt
'Oﬂ A Shoande ek e gl my& 5

Jrk(ast® Mentimeter RSPOTME |
nelobby.

FATRE" Akance m“ﬁ

@FIIEIIN*

PAM
g POrneITS: ” dcigony ,y.,,,

.,smn

& 2 Embula’ s o x| | Mesescear Ly yar H\.‘ e
iy wwm.&nz“zp cvos e AR ,‘J“'“’v““’ scle ‘\'Z’rf
o et emsmfrw‘i:?&.....m...;amuo e
Ln)mv.m'nwvmu'nl‘u%m o, °"$7_ “"‘""'“'3%»‘“ ts; ~ = Trorieart
o o it orei ) oo e |
nOCUXEYYOOSE Mabrox Button® bbyd Fes - Hinean s K o (- om0 e TR L o et
I s e G fsny o T KOO, i o T b T, P e
r‘Lwlhlum ‘convers 5 & Bt cooen | o e | e o e
C e I ,,’#m. Sromvion (=1L W Seorled g(’kg%'arkr PHEECS M sales Automation, Enablement & Intelligence
wu-m; Comereicies )G Ciearioice| (ATTHUITY: oSl CrimsonHexsgon # Ewilert BaY Caclaibakers NET BASE iy o DU C MCRANK
o corniiamang Jisyo % Quopost| |re=che) a e @ocultrendspet aaat Bt lienod couAROL @l |2 YeowaroTeskesilty COc £ Laed0
n. fravesey [T Bolapic . Sime ool ,Wgw w k. Bolenas =3 qunnce 18 MAtTIXEEK el O <
or i HAGHE +icl CURE kTG w2 oo socametrez .n.n..m sodaloomon]
marilyr ORakuten moich i @mn-‘r{mmmq ihets @ Mediotoole L RKFETTAL Mmmml
£ 8 | VOLVED MEDIA nuzzmim”li:ﬁ A @w-*- o \\./\\4rr.vlg\idxmp:\ewif( bes xgsmm;ﬂvmmn-w G:;-.@J
pest @ q..m?%,l et E okt LA A raor s i LMD in fuence & Sriply b nal
R oo B bunm-m-.-gx airo e et puims Brenane Ease en
 moment &St AFre Y e SO stacke ch.ma L MR =t 7 oc cky “k.m.
Sopmmae |7 * v g S GO L R T s | e T Cesieliion - mwu@"“"“” i
A PO i wmw ripted & Listob o giverr ) " PERAUTO. ! |5 “Waiox % huddi
S bt et ,igf‘,"‘fl’.‘fi*f"' ."n&— ¢ i - ~""-mm““""‘b‘=""':"’nm -iﬂdsgm'g;’,“ﬁ,';lﬁa@cnﬁu At sco Joutio OCKRES
e o

guﬁlﬁnmkrmr)u e
bluekis w‘lekn
s

QIk®@ IBQ ﬂfﬁ""REVER g S eompx

“O‘P‘“u(..fagk hﬂ_:.\'r\uS.; et (il vra v

mmuwnw[h(nlﬂ g cotis & R ThsgreCuoel mw UGk (1) cacurva | o rirohive

5 AdCiarty Bup's We 0 - v«ﬁnjm “‘“‘L"‘.“‘Q ﬂ,—l‘.‘qxwﬁ‘é‘i‘" oy | |f Thero LD L '".‘...mam
= '*-ﬁn'{"““'m.. o A

acontErsic
e

@ sy u!‘frfﬁ:m 8 Do

TG e m«uum.n he o L QV.H ;g 3$us)3 T nsest ivotrs
g ki lounchrock. . Usctay oo €l jve S0CALTwisT M ERKLE AHPLI Chiepl inflacrscicr SURGE inky: &1 - s fn BouTe
BIM)CreaomaleMi"ﬁﬁil I - Lo DEMANDS Preric Gevege “;G ,Qj&gw;g;%!@ m"’[‘%‘ﬂ T cls ,--mmwc.w ;’gmw‘!??:‘,.. < it vy 71 g‘«-'“m p"; -2 Al B e
oy tmmarAdornvel () )esdgourisennrFbEust gt e R P AL S ol e Pt g L
VB G el m&.ﬁ&s“m Hmanatng Gublt Whareng ekt G NI | Wi pve Bl S rinderBx mu,..’u,,,,,n T m"“"gm,d .
cuit] | st 0 S "'“{"“‘“:‘5.’.‘.“,1 o uncigai. Mo, i L [ e e wemnplm@w“"s"" e
EEsRARS mm"”“"’m 1, e o] E’EL.....H o GLLTEE P o5 | OF Wqunty Mwﬂi,.“,,("
®cou'5'y"'-°m£ Loncel B Chcl TELIO G 2ot ezl o Gl oy o e VS sgxm oot 5 Badgerie 95 'SVW& ; s DEersic =
mprove gL A ciende £ Opala 4 OFTIMONK AMBIOVEIY: - itteasas W ingify 208 g0 g ans) -(f(uulk_/l.nll e G timisa
— w»m¢ ¥ Loy pmAsvu-u ol B

L
alicablo” @ m
Lol T 8, o

Fi

1B nare

Search & Social Advertising
5 ocngnavocalize

rm-g,@ ¥
4 P 0Tk b (2) gy (1)

MLl
= Mo an (i

20572 GE X Fumely ) " et Wordstresm| : >
wA\urmt lihos Seltax g3 gasoy adCore T RO o ] = : ‘.xmlrzlnmmsmu i
f avianiy mlm o :‘,‘:, GQ“{:: T i G B Afﬁlia%e Marketing & Management 'JJ'S‘“'” ?:‘-aw et i Ltarton Qe 3
ddbipresio penr e ‘Q"‘““ g e Bty eascoe Vel NN E e setnli | [ e TR | [ et U5 T CL CKRANK TGO . SHARRALRLS (o rle nu-umvfﬁ'o ~cloudera S P
Lo :erf"s 5 acparior, s, 000 oL o NASSYE & o | \"S‘ONMHIUI""“YT\;.“;QNIQ\w e crtomarifle O by o @ romtariaiore 1 & wia 01510 OMNISTAR ﬂ-mg%n S‘GOPT%?" CIubHGTSe y mrt e . Hive
Jupcast - - P et <, FICTD s D sveans 3 Turnic® repliation.com | | B TSN o ¢ :'f i oplonbox
facebook Linked B8 1 sponsashhalogys altru "wm, *s-smxm. ggrbar.mrwlc ) gm:wﬁ;;mf;,‘gggg ot i = afjitic m TR by g-mm “?‘i.um =.:b_ o st oAl
¥ pogercdo () wer migans. & 3 - e e Sl piiick ) \mwwm\mw‘_‘ ol s irectTrack! AKE Dffer: = et )| |Clanzen =k
B bing ‘ gcausio Tk ool et Ay Soapts suuegmm\:‘r: e e, us uuw"‘,‘““ Askhicor WE“"ESW ‘nercnac. oo $Path cydec iy b ClickinG @ ot 2 TRAER| w@ CreOer Tedbod @ nteoniy]
snapchat 3 33 ag a'““.m"\; Ay uu\nukh,l S ! T Revien] 1 rieiLing L s N e e
5. Moneycomt ‘i"‘" heviewhuah DA hivebr i€ suTy [t2 eamaarit” ot
myﬁhsosmvbﬁlﬂu(n?\.uc Shotiann, t () Exterssio SmorsehP ,,mi.guw satstoction: Emmmerce Marketing FE R (y\eanmw%“ upland
; I— -&“ ] e T e i e
OBl Crushpatn BUZZSTARTER El\ulwl“ﬂﬂm ‘uibran| ol -%' Purction pelnt
Er‘ mﬁw .,m.'lrlv‘ﬂl h-&‘\ bezzools Tbitie el %muux\u <y
o posiezal o
muwo o thn.nacewmx A, CONTEN dbhimahit CHTRASORT] dasheord| T JCASUAL
+r Fiogi @“ “ fFometcy | o 'fdm"mmpomm)( um"“aenvm . % MEOAUIA T prcaptins vERINT —
fookingic _nath ronrema e o, $uC e . R, .|
oo s 8y 18 : MR o ¥ e e k] (RSP et "a;;x‘:;fr.":':e EOT R
nn:i\ﬂl"',""‘m“nhal (SS9 Conlen [ Chamesansl Db ool o 1 L e L ot See ek Pt c_.w.wmu. (Cout| | *stels Gai 7 tigonce 1 e ) P LumnHNhﬂl [T o
3 poandodk .W‘M.,w.sm T 0 GAMOCG AcRmTR Lo oo DigtaiGenisg € =000 pineybores () et tray, "workai =4
Py s csinans S, Tminarul 4 S Gininiiouch|  swkosecs. el Scout B¢ 12 enesys o sift g lame otales ~

M
P ot
S g G aﬂmgym

AxTriadglio

S ARSI NcereplyA v ot e |
= e foched r.!, e o %B’Source!vg ]
orip 2 e 3; P*ﬁ‘g&m},c ¥ Ay o B @) o |
,ﬁ'nw .n...sém..m»,s 170 o 5"1-.: el | | S¥ac e wbe S S i e o uk%ﬂé;}mq e

g 'F‘“b‘ B s
ggg, Gzocul
umfmznap':r o'nernage o “"”‘E ) MulsSolt

rradis GIS)’A

Relay+e

Tubetogul ) videology{CO!
B va’nmm

e
interchop Sap ybrs (1) being]
mrg:/"né oo zocrw_,u artioont!

Predictive Analvti cs.

i
i 8

@ blossom’

Touchsmimt - Orchesira
rmm 61;55%‘?%‘“515 pios :n.wummiu\(,ﬂ;‘m“,:‘ V hfﬁsyl\gsizﬁ‘l‘ilr\l‘n i ko banery ST (CoARS ey
Bigearmerce icablue e
— e BM A TERCERCE - : cIHvbv leadspace RADIU!
S TRENOK TE e O e e . . mm ) prapc emon3tand ACQUICIWEDS) b mentad ) ¢ na
= pr (5 §3'L5.,'?;§.,m o R o dwamicor 11 el o B et &OWUIV:;:M‘B“%L(IPI‘{N e, PR m}dcﬂﬂ_@unn“i'"?’y". mv‘r ﬁgﬁ“ e WA,
I st z 5 aeochioVPi204 8 | oo 7 triumy A otin e @ u-LDrvw\ d et ‘G doudsiwave!
z W e (D G g SR e am, G 5 (¥ Pl oo & (02D Sty e o AN H = Soas e eanoos 0 Rgh o
Rite aper Thin omrazrE Cusense Gtex o Burmog it & o[ € A pIPRME = O NuGeper, - s czaxus @4 e e A
wp assital OCon 5 pazseaces L pagekit s LFERAY. < o 6 v johio @reads: | a ?W!WWMMACRMMML . . Solcius (D)5 e nsate £ sworiaa oo g Customer Data Platforms g [DC SiriDecaons >
e s et psm Bl Crbese [0 cuia “’“".';“"Em:ﬁ{" sh.kasomo HVE_nw’s,(u R ARt | = ot EWE20 : 2¥o0ts) e = IR wir wm..:.-..u
meénti iln a . ar | Slabwall = o - t Er > #1 connexie Empa eiaay: s BIRER ¢ Capterra
-;2” _iw b e (ot 3] et .dAwﬁ r.m.é;h# merpage () tmaci Wl i ;{g‘m.‘u..m; ":w onat U s £ | sermind Cmalat RecFont ] ror, i
Tl et sy e OIS pimEace | o maczolis feeteid 5 i T e &3 heerta| | 2ctspring @ s @ ommions € Wouldssiarohotny| | theliadeDesk Ne pineyboues B iformatica™ i o
SOIORERS g
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Categorieen Digitale Materiaalkunde

6. Transformational

5. Collaborative

4. Experiencing

3. Intelligent (intelligent automation)

2. InFOstructural (information on the move & trust)

1. Digital - physical interaction
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Categorieen

6. Transformational

5. Collaborative

4. Experiencing

3. Intelligent (intelligent automation)

2. InFOstructural (information on the move & trust)

1. Digital - physical interaction
3D printer, loT, sensors, actuators ...
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Categorieen

6. Transformational

5. Collaborative

4. Experiencing

3. Intelligent (intelligent automation)

2. InFOstructural (information on the move & trust)
blockchain, streaming data, encryption, ...

1. Digital - physical interaction
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Categorieen

6. Transformational
5. Collaborative
4. Experiencing

3. Intelligent (intelligent automation)
machine learning, algorithms, ...

2. InFOstructural (information on the move & trust)

1. Digital - physical interaction
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Categorieen

6. Transformational
5. Collaborative

4. Experiencing
augmented/virtual reality, conversations, ...

3. Intelligent (intelligent automation)
2. InFOstructural (information on the move & trust)

1. Digital - physical interaction
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Categorieen

6. Transformational

5. Collaborative
creativity support, social network, vendor RM, ...

4. Experiencing
3. Intelligent (intelligent automation)
2. InFOstructural (information on the move & trust)

1. Digital - physical interaction



Categorieen

6. Transformational
7?7

5. Collaborative

4. Experiencing

3. Intelligent (intelligent automation)
2. InFOstructural (information on the move & trust)

1. Digital - physical interaction



Workshop @ -

Voorbeelden (?)
Gewenste eigenschappen (+)
Risico’s, te vermijden eigenschappen (-)

Utopische eigenschappen (!)



@ SP. RK!

Workshop: Utopische eigenschappen

Privacy ‘proof’ informatie:

De eigenaar van de data bepaalt wie er
toegang toe heeft en voor welk doel, en
kan dat op elk gewenst moment intrekken



@ SP. RK!

En nu?

Potentie?



